UGC:
INTELLIGENCE
FOR THE

THIRD

SECTOR.
#DOWNSYNDROME
ON TWITTER

AND INSTAGRAM
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THE POSITIVE
TWEETS
WERE ALMOST
EXCLUSIVELY
FOCUSED

ON CHILDREN
WITH DOWN
SYNDROME
AND WERE
IMBUED

\A\IAEI;URREII(.:I.GIUUS SOME TWEETS SEEMED

TO “HUMANISE" DOWN

y SYNDROME.
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INSTAGRAM POSTS REINFORCED

THE IMAGES OF CHILDREN WITH

DOWN SYNDROME, ENJOYING TIME

WITH FAMILY (DIAS AND MOREIRA-CASOTTI,
2019).

YOUNG ADULTS ARE PORTRAYED

AS ‘ABLE’ ("SUPERCRIP': NELSON,

1994).

MATURE ADULTS APPEAR ONLY IN

CARE SETTINGS.

E Image 1: training set (238 images)
Image 2: test set (14,000 images)
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UGC AND NON-PROFIT
MARKETING

1. HASHTAG CONVERSATIONS SHOULD BE MONITORED
CONSTANTLY.
2. REFLECT ON WHAT TYPE OF CONTENT T0 BE AIMING
FOR.

3. ELICITING SYMPATHY MAY LEAD T0 STEREOTYPICAL
CHARACTERISATIONS OF THOSE VERY SAME PEOPLE WE
ARE TRYING TO SUPPORT.

4. CAREFUL USE OF IMAGERY: RECOGNISE AGENCY AND
POPULATE SOCIAL MEDIA WITH LESS STEREOTYPICAL
VISUALS.

5. D0 BUILD UPON EXISTING RESEARCH (ACADEMIC AND
NON) AND ACTION IT!

6. EMBRACE SOCIAL MEDIA ANALYTICS AND CREATE A
NEW GENERATION OF MARKETER THAT CAN GATHER
INSIGHTS FROM DATA AND UGC EVEN FOR NON PROFIT
CAUSES.
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